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EXECUTIVE SUMMARY

WHO WE ARE

“Trade is an engine of economic growth, and I'm looking forward to continuing to work with the new Congress to open up markets for U.S. farmers and manufacturers
and service providers, and provide new opportunities for people around the world and help eliminate poverty.” President George W. Bush at the signing of the Tax
Relief and Health Care Act of 2006, December 2006

Last year, U.S. firms exported almost $1.3 trillion in goods and services, contributing to U.S. economic growth and supporting millions of jobs. About 12 million
Americans depend on exports for their jobs, and one of every five factory jobs in America is related to global trade. Moreover, a great many innovative U.S. companies
depend on the fact that 95 percent of the world’s consumers live outside the United States. The mission of the International Trade Administration (ITA) is to create
prosperity by strengthening the competitiveness of U.S. industry, promoting trade and investment, and ensuring fair trade and compliance with trade laws and
agreements which enhances the ability of U.S. firms and workers to compete and win in the global marketplace.

ITA plays a key role in supporting and advancing the Administration’s trade agenda — seeking to expand commercial opportunities for U.S. firms at the bilateral,
regional and multilateral levels. ITA employees are stationed in over 250 offices domestically and internationally and organized in four program areas to accomplish
three overarching long-term goals:

1. Enhance U.S. Competitiveness in the Global Marketplace
2. Broaden and Deepen the U.S. Exporter Base
3. ldentify and Resolve Unfair Trade Practices

The ITA Annual Performance Plan included within this Budget provides detail on these goals and their associated resources. These goals and associated performance
measures provide America’s firms, workers and citizens with an in-depth road map for ITA’s FY 2008 plans and a report on it’s progress to date.

As of FY 2004, ITA also assesses U.S. industry’s domestic competitiveness. Domestic regulations and legislation can create conditions that impede U.S. industry from
being internationally competitive. Competing in a global marketplace puts a premium on government getting the economic fundamentals right to create an environment
in which the U.S. manufacturing and service sectors can flourish. It means examining whether the U.S. government’s actions and the structure of the U.S. market
improves or hinders the ability of U.S. firms to compete in an increasingly global marketplace. ITA conducts critical analysis of domestic regulations to identify
competitive barriers. Understanding and addressing domestic competitive impediments is essential in today’s dynamic global marketplace.

Within this broad mandate, ITA’s Under Secretary sets annual priorities to ensure ITA’s resources are strategically focused to best meet the needs of U.S. business and
support the Administration’s trade agenda.
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These annual priorities include:

Supporting the conclusion of the Doha Round and World Trade Organization (WTO) accession negotiations;

Supporting the development and implementation of Free Trade Agreements (FTAs) and other bilateral/regional initiatives;
Strengthening public-private promotion and implementing commercial strategies;

Improving U.S. competitiveness and providing sector analysis and outreach for domestic and trade policy;

Expanding market access and promoting U.S. exports to commercially significant markets;

Ensuring compliance and enforcement of trade agreements; and

Implementing the President’s Management Agenda.

GmMmMoOw>

ITA’s performance goals are aligned with the goals and objectives of the Department of Commerce and coordinated with stakeholders and customers. ITA’s goals and
performance are explained in detail in the Annual Performance Plan that is included as an exhibit in this budget.

Resource Request

For FY 2008, the ITA requests budget authority of $412.4 million and 2,225 FTE, plus $13 million in fees. ITA currently collects approximately $8 million in fees for
providing services to customers. These fees are expended on direct costs associated with providing these services. This request would fund core operations and a $18.4
million increase for the following new programmatic initiatives and base level increases presented below in priority order:

1. Adjustments to Base $2.3 million
2. Free Trade Agreements (FTA) Initiative; $1.3 million

Adjustments To Base (ATB): $17.1 million
The FY 2008 ATB request includes an adjustment of $2.3 million over the FY 2007 President’s in inflationary adjustments and other cost changes. Funding of ATBs,
including those for personnel compensation and other costs, is essential to maintaining ITA’s staffing and field operations.

Free Trade Agreements (FTAS) Initiative: $1.3 million

Between 2001 and 2007, the number of countries that will have signed FTAs with the United States will increase fivefold and make this bloc of countries our third
largest trading partner. Building on the President's agenda for expanding trade and creating jobs through his six-point plan for sustaining America's economic recovery
(http://www.whitehouse.gov/news/releases/2003/09/20030904-3.html), ITA proposes to initiate, support and aggressively monitor FTA compliance, thus enhancing the
growth of U.S. businesses. ITA also plans to educate U.S. companies on opportunities provided by negotiated FTASs in order to increase export successes.

Why We Make This Request

ITA supports and implements the Administration’s trade agenda. Ensuring markets are opened and commercial opportunities are created, especially when unfair market
access barriers impede U.S. commercial interests and when U.S. businesses seek assistance and protection in foreign markets and here at home. ITA helps U.S.
companies navigate the often complicated and unpredictable environment of foreign trade.

ITA-4



DEPARTMENT OF COMMERCE
INTERNATIONAL TRADE ADMINISTRATION
Budget Estimates, Fiscal Year 2008
President’s Budget

ITA has a number of programs specifically aimed at assisting small and medium-sized businesses’ participation in the global
marketplace. Over the past 20 years, international trading has become so complex that small companies find it virtually impossible to
participate in the marketplace without assistance. Many of the smallest companies, because of their limited resources and initial export
potential, cannot afford assistance from consulting and trade management firms. The largest companies have their own international
marketing operations and do not need Federal or State assistance except in the most complex cases. This mission has been endorsed by
Congress and the President as a necessary role of government and provides critical support to sustaining the economic growth and
prosperity of the nation.

Our economy is a testament to the power of free trade. The global environment is more
competitive than anything we've seen before. This means billions of new customers.—
Secretary Gutierrez, remarks to the National Association Of Manufacturers March 22,
2006, Rosemont, Illinois

ITA offers a variety of products and services to the exporting community to assist them in the worldwide commercial arena, including:

e Trade Information Center (TIC) - provides a single point of customer contact to government export assistance programs;

e Advocacy Center (AC) - supports U.S. companies bidding on major foreign contracts;

e Trade Compliance Center (TCC) - advances trade compliance and market access outreach to ensure compliance with bilateral and multilateral trade agreements
including analysis and advancement of critical U.S. trade positions on standards, intellectual property and removal of non-tariff barriers;

¢ Antidumping (AD) and countervailing duty (CVD) law administration;

e Export.gov — managed by ITA, the Federal website dedicated to helping new-to-export firms get the assistance they need to succeed in world markets. This
website includes the new China and Middle East and North African Business Information Centers. Last year, visits to export.gov increased by 27 percent and
during the first quarter of FY 2006, over one million people visited the website.

In addition, ITA conducts detailed domestic and international competitive analyses to ensure that both the U.S. manufacturing and service sectors can compete and
effectively meet the demands of global supply chains and understand the competitive impact of regulatory and economic factors.

This request supports the Administration’s trade agenda by ensuring sufficient funding is available to focus on several significant opportunities and challenges, which
constitute our annual priorities. These priorities are addressed in greater detail in the Annual Performance Plan. ITA’s priorities are:

Supporting the conclusion of the Doha Round and World Trade Organization (WTO) accession negotiations

Supporting the development and implementation of Free Trade Agreements (FTASs) and other bilateral/regional initiatives
Strengthening public-private promotion and implementing commercial strategies

Improving U.S. competitiveness and providing sector analysis and outreach for domestic and international trade policy
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o Expanding market access and promoting U.S. exports to commercially significant markets
e Ensuring compliance and enforcement of trade agreements
e Implementing the President’s Management Agenda (PMA)

ITA’s Integrated Performance Budget Supports the President’s Management Agenda
ITA recently completed its new strategic plan for FY 2007 — FY 2012. ITA’s goals are in keeping with the Department of Commerce’s Strategic Plan and support the

Department’s core mission to create the conditions for economic growth and opportunity by promoting innovation, entrepreneurship, competitiveness and stewardship.
The plan contains a series of performance measures developed to assess ITA’s progress toward achieving its strategic goals, and, in keeping with GPRA requirements
and guidelines for performance-based organizations, these measures serve as the primary mechanism for holding ITA accountable for making progress against its stated

objectives.

During the course of FY 2007, ITA intends to cascade its corporate strategy to individual program unit and management organization strategies. This cascade will serve
to align and link each program unit to the goals and objectives of the overall organization and will establish a link between the ITA strategy and its commitment to
advance the President’s Management Agenda. Improved management and administrative performance metrics will be developed that demonstrate results and these

measures will be arrayed in future budget submissions.

ITA-6



DEPARTMENT OF COMMERCE
INTERNATIONAL TRADE ADMINISTRATION
Budget Estimates, Fiscal Year 2008
President’s Budget

ORGANIZATION STRUCTURE

INTERNATIONAL

TRADE

ADMINISTRATION

3

o
W
Srares of

Includes Office of CFO, CIO,
Public Affairs, Legislative and
<4— Intergovernmental Affairs.

Under Secretary for
International Trade

Deputy Under Secretary for
International Trade

Assistant Secretary for
Manufacturing and
Services

Assistant Secretary
for Trade Promotion and
Director General of the
US&FCS

DAS for
Manufacturing

Assistant Secretary for
Market Access
and Compliance

Assistant Secretary for
Import Administration

DAS for Industry
Analysis

DAS For Domestic
Operations

DAS for Trade
Agreements and
Compliance

- DAS for AD/CVD
Operations

DAS for Europe

DAS for AD/CVD Policy
and Negotiations

DAS for
Services

DAS For International

Operations

DAS for
Western Hemisphere

L] DAS for Textiles
and Apparel

DAS for Asia

DAS for Africa,
the Middle East
and South Asia

ITA-7



DEPARTMENT OF COMMERCE
INTERNATIONAL TRADE ADMINISTRATION
Budget Estimates, Fiscal Year 2008
President’s Budget

Intentionally Left Blank

ITA-8



DEPARTMENT OF COMMERCE
INTERNATIONAL TRADE ADMINISTRATION
Budget Estimates, Fiscal Year 2008

President’s Budget

ITA OVERSEAS OFFICES!

Country Country Country
Algeria Algiers Cote d'lvoire Abidjan India Calcutta
Argentina Buenos Aires Croatia Zagreb India Chennai
Australia Melbourne Czech Republic Prague India Hyderabad
Australia Sydney Denmark Copenhagen India Mumbai
Austria Vienna Dominican Rep Santo Domingo India New Delhi
Barbados Bridgetown Ecuador Quito Indonesia Jakarta
Belgium Brussels Egypt Alexandria Irag Baghdad
Belgium USEU Egypt Cairo Ireland Dublin
Brazil Belo Horizonte El Salvador San Salvador Israel Jerusalem
Brazil Brasilia Finland Helsinki Israel Tel Aviv
Brazil Porto Allegre France Lyon Italy Florence
Brazil Rio de Janeiro France Marseilles Italy Milan
Brazil Sao Paulo France OECD Italy Naples
Bulgaria Sofia France Paris Italy Rome
Canada Calgary France Strashourg Jamaica Kingston
Canada Halifax France Toulouse Japan Fukuoka
Canada Montreal Germany Berlin Japan Nagoya
Canada Ottawa Germany Dusseldorf Japan Osaka-Kobe
Canada Toronto Germany Frankfurt Japan Sapporo
Canada Vancouver Germany Hamburg Japan Tokyo
Chile Santiago Germany Leipzig Jordan Amman
China Beijing Germany Munich Kazakstan Almaty
China Chengdu Ghana Accra Kenya Nairobi
China Guangzhou Greece Athens Korea Seoul
China Shanghai Guatemala Guatemala City Kuwait Kuwait City
China Shanghai Honduras Tegucigalpa Lebanon Beruit
China Shenyang Hungary Budapest Luxembourg Luxembourg City
Colombia Bogota India Ahmedabad Malaysia Kuala Lumpur
Costa Rica San Jose India Bangalore Mexico Guadalajara

! Listing does not include all proposed international reprogrammings.
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ITA OVERSEAS OFFICES!

Country City Country City

Mexico Mexico City Saudi Arabia Riyadh
Mexico Monterrey Senegal Dakar
Mexico Tijuana Serbia and Montenegro Belgrade
Morocco Casablanca Singapore Singapore
Morocco Rabat Slovak Republic Bratislava
Netherlands Amsterdam South Africa Cape Town
Netherlands The Hague South Africa Johanneshurg
New Zealand Auckland Spain Barcelona
New Zealand Wellington Spain Madrid
Nigeria Lagos Sweden Stockholm
Norway Oslo Switzerland Bern
Pakistan Islamabad Switzerland Zurich
Pakistan Karachi Taiwan Kaoshiung
Pakistan Lahore Taiwan Taipei
Panama Panama City Thailand Bangkok
Peru Lima Trinidad/Tobago Port of Spain
Philippines Manila Tunisia Tunis
Poland Warsaw Turkey Ankara
Portugal Lisbon Turkey Istanbul
Portugal Oporto Turkey Izmir

Qatar Doha UAE Abu Dhabi
Romania Bucharest UAE Dubai
Russia Moscow UK (Ireland, N) Belfast
Russia St. Petersburg Ukraine Kiev

Russia Vladivostok United Kingdom London
Russia Yekaterinburg Uruguay Montevideo
SAR Hong Kong Venezuela Caracas
Saudi Arabia Dhahran Vietham Hanoi

Saudi Arabia Jeddah Vietnam Ho Chi Minh City

! Listing does not include all proposed international reprogrammings.

ITA-10



DEPARTMENT OF COMMERCE
INTERNATIONAL TRADE ADMINISTRATION
Budget Estimates, Fiscal Year 2008
President’s Budget

ANNUAL PERFORMANCE PLAN

ITA Vision Statement: Foster economic growth and prosperity through global trade.

ITA Mission Statement: Create prosperity by strengthening the competitiveness of U.S. industry, promoting trade and investment, and ensuring fair
trade and compliance with trade laws and agreements.

One out of every 10 Americans owes his or her job to exports...

With the advent of the Internet and e-commerce, international trade’s importance to world prosperity is growing. The International Trade Administration (ITA) helps
U.S. businesses fully participate in the growing global marketplace. ITA provides U.S. companies practical information to help them expand exports to their current
markets, and to identify new export markets. ITA advances U.S. industry’s competitiveness abroad by researching and analyzing economic factors that impact U.S.
businesses in domestic and international markets, and by reducing or eliminating trade barriers. ITA works to ensure access for U.S. firms to international markets
mandated by our negotiated trade agreements. ITA safeguards U.S. firms from unfair competition from dumped and subsidized imports.

ITA supports the Department of Commerce’s (DOC) mission of creating the conditions for economic growth and opportunity. ITA works with other federal agencies in
undertaking trade policy initiatives to provide U.S. companies with market access in foreign countries. ITA’s domestic and international staff work with an extensive
network of public and private partnerships to open foreign markets and provide export opportunities for U.S. companies. ITA’s three performance goals tie directly to
the Department’s strategic goal and objectives. The relationship is depicted below:

DOC Obijective 1.1: Enhance economic ITA Performance Goals: _
growth for all Americans by developing 1. Enhance U.S. Competitiveness in
partnerships with private sector and non- Domestic and International Markets

Department of Commerce (DOC) governmental organizations T—" | 2 Broadenand Deepen the U.S.

Strategic Goal 1: Provide the Exporter Base

information and tools to maximize U.S.

competitiveness and enable economic — . -

growth for American industries, workers DOC Objective 1.2: Advance responsible .

e e economic growth and trade while protecting ITA Performance Goal: _

' American security 3. Identify and Resolve Unfair Trade
' Practices

This FY 2008 Annual Performance Plan (APP) reflects ITA’s recent shift towards a more customer-focused organization that responds to client concerns and demands.
In FY 2006, ITA leadership analyzed its performance and results measurements to determine what the organization plans to achieve during the next six years. In order to
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assess its strategic direction, the organization evaluated its existing business processes, and obtained client feedback to validate demand for ITA services and products.
ITA has engaged its employees, oversight authorities and stakeholders in a dialogue to determine how to best prepare its workforce to face the challenges of the dynamic
global trading environment.

The President and the Secretary of Commerce assign ITA the responsibility for advancing free trade as a means to create opportunities for U.S. companies. ITA
accomplishes this by working closely with our stakeholders in the government as well as leveraging private partners in the business community to achieve our common
goals. Government and industry work side-by-side to facilitate passage of free trade agreements, advance U.S. positions in the World Trade Organization, and expand
market access and promote U.S. exports in the priority markets such as China and India. ITA’s efforts have yielded significant opportunities for U.S. business, and
contributed to overall U.S. export growth as demonstrated by the results below:

» Central America Free Trade Agreement — Dominican Republic (CAFTA-DR) — This FTA created the second-largest U.S. export market in Latin America and
the 10th largest U.S. export market in the world. The U.S. exports more than $15 billion annually to Central America and the Dominican Republic. The region is a
larger U.S. export market than Russia, India and Indonesia combined. Eighty percent of the products Central America exports to the United States already enter the
U.S. duty-free.

» India - Twenty-five years ago our total bilateral trade was only $2.8 billion. Total U.S. exports to India in 2005 were $7.9 billion, an increase of 30 percent over
2004. For the first nine months of 2006 U.S. exports to India grew 24.3 percent compared to the same period last year. With a population of over one billion and an
economy with an 8% growth rate, India is increasingly becoming a more attractive location for investment, a platform for technology development and an important
export market for American companies.

» China - China is already America's fourth largest export market, and one of the fastest-growing markets for U.S. goods and services. Total U.S. exports to China in
2005 were $41.8 billion, an increase of 20.5 percent over 2004. Through July 2006, U.S. exports have grown 35.7 percent over the same period last year.

» Overall U.S. Export Growth - In 2004 (the latest year for which Exporter Data Base figures are available), approximately 232,000 U.S. firms exported goods,
more than double the 1992 count of 113,000. Ninety-seven percent of these companies were small or medium-sized enterprises (SMEs), having fewer than 500
employees.

“In 1947 our real exports were $74 billion. Today our real exports are over $1 trillion. From
Franklin Roosevelt to George W. Bush, an unbroken line of American presidents have invested their
hopes and energy in a free-trading global economy. Free trade is our best hope to raise living
standards around the world. Studies have shown that removing world trade barriers would create
economic growth equal to adding another Canada and Switzerland to the global economy every
year.”

U.S. Secretary of Commerce, Carlos M. Gutierrez’s Remarks before the Detroit Economic Club,
March 20, 2006 Detroit, Michigan
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ITA’s Manufacturing and Services (MAS) program seeks to improve U.S. domestic and international competitiveness by identifying and working to remove and/or
prevent impediments to doing business. MAS ensures that industry views are fully evaluated during the development of U.S. economic, trade and regulatory policies.
The reality of today’s global economy requires that any analysis of U.S. business competitiveness be holistic in its view, accounting for both domestic and international
factors. MAS’ analysts are thus active in the domestic policy process and also at every stage of trade policy formation, negotiation, and implementation. As the U.S.
government’s primary source for industry expertise, MAS’ crucial role is to provide U.S. policymakers an objective analysis of industry viewpoints in the context of the
nation’s domestic and international economic interests.

ITA’s Trade Promotion and U.S. & Foreign Commercial Service program’s (Commercial Service) primary emphasis is on the promotion of the exports of goods and
services from the United States, particularly from small and medium-sized businesses. Recently, other services have risen in importance, including its role in overseas
commercial diplomacy and the protection of U.S. business interests abroad. Commercial Service employees work to expand the number of U.S. companies exporting for
the first time, expand the number of exporters that export to more than one country, and facilitate the increase of U.S. exports in all markets where assistance is needed.
The Commercial Service provides high-quality services and customized solutions through a unique global network of knowledgeable trade professionals located in over
250 offices worldwide. Specialized help is extended to assist rural companies and minority/women-owned firms.

ITA’s Market Access and Compliance (MAC) program takes proactive measures to ensure that U.S. trading partners honor trade agreement commitments. MAC’s
primary focus is to create trade opportunities through the removal of market access barriers. MAC is staffed with regional and country experts, as well as experts in
intellectual property rights, trade compliance and policy analysis. MAC works closely with the United States Trade Representative (USTR) and Commerce’s U.S. Patent
and Trademark Office (USPTO) to investigate and resolve violations of U.S. negotiated trade agreements. MAC advances trade compliance and market access through
its Trade Compliance Center, which monitors foreign countries’ compliance with trade agreement obligations, addresses compliance violations promptly, and increases
awareness among U.S. exporters of the rights created by these trade agreements.

ITA’s Import Administration (1A) program enforces U.S. trade laws and works extensively with U.S. businesses to help them understand U.S. trade laws dealing with
dumping and foreign government subsidies. Appropriate actions are taken when violations are identified. 1A’s Unfair Trade Practices Team tracks, detects and
confronts unfair competition by monitoring economic data from U.S. global competitors and vigorously investigates evidence of unfair subsidization and production
distortions. 1A has increased its focus and sharpened its expertise on China through its China Compliance Office so as to ensure that China adheres to its accession
requirements under the World Trade Organization (WTO). It is critical that IA devotes more resources to China cases and issues unique to non-market economies, such
as intellectual property rights violations and subsidization.

Priorities/Management Challenges
ITA recognizes there are considerable opportunities and challenges that the organization will face in the next fiscal year. These are described below:
» Supporting the conclusion of the Doha Round and World Trade Organization (WTO) accession negotiations - In FY 2008, ITA will advance trade
policy through its close support for the United States Trade Representative (USTR) in developing market-opening agreements in manufacturing and services

sectors and in the accession process for Russia, Ukraine, and Vietnam, and assist specifically in the completion of the Russian market access package. In
addition, ITA will develop analytical material and negotiating proposals to achieve commercially meaningful tariff cuts for manufacturers, and to reduce non-
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tariff barriers. ITA programs, also will lead antidumping aspects of Rules negotiations, to achieve an agreement maintaining the strength and effectiveness of
U.S. trade remedy laws.

» Supporting the development and implementation of Free Trade Agreements (FTAs) and other bilateral/regional initiatives - While countries with
which the United States signed FTAs account for seven percent of world GDP, they also account for over 42 percent of U.S. exports (see charts below).
American exports to these countries have shown substantial increases following the implementation of FTA agreements. For example, U.S. exports to Chile
grew by over 90 percent over the year following the implementation of the FTA, and exports to Singapore grew 25 percent year-on-year.

Percent of U.S. Exports, 2005

FTA
Countries
42.4%

Percent of World GDP, 2005

FTA
Countries
7.0%

Non-FTA
Countries
57.6%

Non-FTA
Countries
93%

Source: ITA Office of Trade and Economic Analysis Source: ITA Office of Trade and Economic Analysis

» Strengthening public-private promotion and implementing commercial strategies — Two critical program priorities for ITA during FY 2008 include its
efforts to strengthen promotion, by leveraging public and private partnerships and to promote U.S. exports in strategic and emerging markets through the
implementation of commercial strategies. These priorities reinforce ITA’s goal to broaden and deepen the export base.

o Working with multipliers and strategic partnerships and promoting other Federal trade promotion and finance agency programs is key to amplifying
ITA’s promotion efforts. ITA will continue to build on recent successes such as: an E-Bay marketing partnership to promote Commercial Service
programs and services; and PNC Bank and the Ex-Im Bank partnerships to provide information on mechanisms for financing purchases of U.S.
products and services.

o ITA will continue to partner with private-sector enterprises to reach the untapped thousands of U.S. companies that could be successful exporters.
Express delivery companies, banks, web-based marketplaces, publishers and trade associations, for example, all have tremendous reach in the business
community. They also have an interest in their clients expanding to and succeeding in foreign markets. ITA puts partnerships at the center of its trade-
promotion agenda, inviting all potential private multipliers to join in broadening the base of U.S. exporters.
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Improving U.S. competitiveness and providing sector analysis and outreach for domestic and international trade policy - The reality of today’s global
economy requires that any analysis of U.S. business competitiveness be holistic in its view, accounting for both domestic and international factors. ITA
consults with U.S. industry to assess the impact of proposed domestic and international regulatory policies that affect U.S. industry’s competitiveness. The
report Manufacturing in America detailed the need for the government to support manufacturers, who currently face the most intense global competition in
history. Service industries, which represent approximately 70 percent of private-sector output, confront an identical level of competitive intensity.
Manufacturers’ concerns are one of the important foundations for generating policy recommendations to help ensure that government is creating conditions
where U.S. manufacturers can compete in intensely competitive global markets. In FY 2008, ITA will lead U.S. government efforts to advance U.S industry
competitiveness. ITA will assess the impact of selected domestic and international economic policies on U.S. competitiveness with reports and analyses such as
the FY 2006 “Sugar Study” and will evaluate regulatory impacts on U.S. Industry through working groups, advisory committees and regulatory analyses like
the FY 2006 hexavalent chromium regulatory assessment.

Expanding market access and promoting U.S. exports to commercially significant markets - ITA is committed in FY 2008 to addressing the removal of
existing trade barriers and compliance with negotiated trade agreements. ITA is a critical player in monitoring compliance with existing trade agreements and
initiating and resolving market access and compliance cases. ITA remains tenacious in its focus on key crosscutting issues such as standards and intellectual
property rights (IPR) protection. Standards and related technical regulations affect an estimated 80 percent of world trade. ITA recognizes that it is critical to
address standards-related issues since standards can both distort trade and undermine U.S. competitiveness. Moreover, it is estimated that IPR losses for U.S.
firms amount to between $200 - $250 billion annually.

Ensuring compliance with and enforcement of trade laws and agreements - ITA takes new and proactive measures to make certain that U.S. trading
partners honor trade agreement commitments, which includes creating trade opportunities through the removal of market access barriers. ITA also focuses on
working with U.S. businesses to help them understand U.S. trade laws dealing with dumping and foreign government subsidies. ITA planned actions include:

o0 Developing and/or implementing aggressive monitoring plans on foreign compliance for all new FTAs.

o Continuing to advance our trade agenda with China through the U.S.-China Joint Commission on Commerce and Trade (JCCT), and actively follow-
up on 2006 JCCT agenda to ensure China’s WTO compliance.

O Working toward achieving transparency in identifying and measuring subsidies in China, a difficulty furthered by China’s continuing failure to
provide its annual subsidy notification to the WTO.

o0 Expanding global intellectual property rights (IPR) enforcement: ITA is focusing resources to enforce U.S. negotiated trade agreements and combat
violators of IPR around the world. ITA will identify perpetrators along the entire chain, including manufacturers and importers, and will exert pressure
on countries where problems are found. ITA will work with U.S. industry and other U.S. agencies, including the United States Patent and Trademark
Office (USPTO) and the U.S. Food and Drug Administration, to investigate allegations of piracy and to help resolve market access and trade
compliance cases. ITA is a partner in the U.S. Strategy Targeting Organized Piracy (STOP available at www.stopfakes.gov).

o0 Continuing to initiate antidumping and countervailing duty investigations based on properly documented and supported petitions for import relief, to
determine whether the subject imports are being dumped or subsidized and, where injury is found by the International Trade Commission, to impose
antidumping or countervailing duties to offset the unfair trade.

o ldentifying and evaluating foreign unfair trade practices of potential harm to U.S. commercial interests that may be more appropriately addressed
through bilateral intervention and, where warranted, dispute settlement action in coordination with USTR.
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Implementing the President’s Management Agenda - ITA program units, with extensive support and commitment from the CFO and CIO, will produce
results for each of the five key initiatives under the PMA by promoting the strategic management of human capital; advancing the application of electronic
government; finding opportunities for competitive sourcing; improving financial management practices and by aligning program planning and resource
management to achieve budget and performance integration. Planned actions identified in ITA’s Strategic Plan include the following:

o0 ITA management will advance efforts to accomplish identified PMA milestones and assess progress through quarterly reviews.

o0 ITA leadership will advance a comprehensive knowledge management strategy and utilize system/resource alignment to support PMA and succession

planning goals.

o ITA will review alignment and allocations of resources aimed at PMA initiatives and develop proposals to bolster implementation efforts for each

initiative.

ITA Target and Performance Summary for Annual and Long Term Measures

(By DOC Goal/Objective and ITA Performance Goal)

DOC Strategic Goal 1:

and consumers
DOC Obijective 1.1:

Provide the information and tools to maximize U.S. competitiveness and enable economic growth for American industries, workers

Enhance economic growth for all Americans by developing partnerships with private sector and non-governmental organizations

ITA Performance Goal 1: Enhance U.S. FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008

Competitiveness in Domestic and International Markets Actual Actual Actual Actual Target Target

Annual Measures

Percent of agreement milestones completed N/A N/A 57% 100% 70% 70%

Percent reduction in per unit cost of data distribution N/A N/A N/A 12% 5% 5%

Percent of industry-specific trade barrier milestones

completed N/A N/A 83% 81% 85% 85%

Total cost savings resulting from the adoption of MAS

recommendations contained in MAS studies and analysis N/A N/A $350 million | $287 million | $372 million | $394 million

ITA Performance Goal 1: Enhance U.S. FY 2003 FY 2004 FY 2005 FY 2006 Midpoint FY 2011

Competitiveness in Domestic and International Markets Actual Actual Actual Actual Target Target

Long Term Measure (Five Year Period)

Percent of industry specific trade barriers addressed that 50% of LT

were removed or prevented N/A N/A NA 16% Target 30%
50% of LT $1.9 billion

Total cost savings identified in MAS studies and analyses N/A N/A NA $354 million Target (Cumulative)
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ITA Target and Performance Summary for Annual and Long Term Measures
(By DOC Goal/Objective and ITA Performance Goal) (continued)

DOC Strategic Goal 1:  Provide the information and tools to maximize U.S. competitiveness and enable economic growth for American industries, workers
and consumers

Enhance economic growth for all Americans by developing partnerships with private sector and non-governmental organizations

DOC Obijective 1.1:

Performance Goal 2: Broaden and Deepen the U.S. FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008
Exporter Base Actual Actual Actual Actual Target Target
Annual Measures
Percentage of advocacy actions completed successfully 10% 13% 12% 8.6% 12% 12%
$ Value of advocacy cases completed successfully* N/A N/A N/A $33.2 billion | $5.0 billion $5.0 billion
Number of new-to-export export successes 896 704 620 551 700 700
Number of new-to-market export successes 6,278 4,759 4,888 4,110 4,760 4,760
Number of increase-to-market export successes N/A N/A N/A 7,258 5,925 5,925
Number of export successes made as a result of ITA
involvement 14,090 11,382 12,518 11,919 11,385 11,385
ITA Performance Goal 2: Broaden and Deepen the U.S. FY 2003 FY 2004 FY 2005 FY 2006 Midpoint FY 2011
Exporter Base Actual Actual Actual Actual Target Target
Long Term (LT) Measure (Five Year Period)
50% of LT
Number of new-to-export export successes N/A N/A N/A 2,771 Target 5,000
50% of LT
Number of new-to-market export successes N/A N/A N/A 20,035 Target 35,000
50% of LT
Number of increase-to-market export successes N/A N/A N/A 7,258 Target 36,000
Number of export successes made as a result of ITA 50% of LT
involvement N/A N/A N/A 49,909 Target 76,000

! The FY 2006 number is an anomaly. This number is extremely high due to completion of six airline purchase agreements valuing $5.6 billion each (in U.S. content).
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ITA Target and Performance Summary for Annual and Long Term Measures
(By DOC Goal/Objective and ITA Performance Goal) (continued)

DOC Strategic Goal 1:

and consumers
DOC Obijective 1.2:

Advance responsible economic growth and trade while protecting American security

Provide the information and tools to maximize U.S. competitiveness and enable economic growth for American industries, workers

Performance Goal 3: Identify and Resolve Unfair FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008
Trade Practices Actual Actual Actual Actual Target Target
Annual Measures

Percentage of AD/CVD proceedings completed within

statutory deadlines 100% 100% 100% 100% 100% 100%
Number of market access and compliance cases initiated 144 161 163 178 160 160
Number of market access and compliance cases

concluded 158 116 123 140 120 120
Percentage of market access and compliance cases

initiated on behalf of small and medium-sized businesses N/A N/A New 23.8% 30% 30%
Percentage of market access and compliance cases

resolved successfully (reduction or elimination of the

market barrier) N/A N/A New 46% / per gtr | 25% / per qtr | 25% / per qtr
ITA Performance Goal 3: Identify and Resolve Unfair FY 2003 FY 2004 FY 2005 FY 2006 Midpoint FY 2011
Trade Practices Actual Actual Actual Actual Target Target
Long Term Measure (Five Year Period)

Percentage of AD/CVD proceedings completed within

statutory deadlines 100% 100% 100% 100% 100% 100%
Percentage of market access and compliance cases

initiated on behalf of small and medium-sized businesses N/A N/A New 23.8% 30% 30%
Percentage of market access and compliance cases

resolved successfully (reduction or elimination of the

market barrier) N/A N/A N/A 46% / per gtr | 25% / per gtr | 25% / per qgtr
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ITA Performance Goal 1: Enhance U.S. Competitiveness in Domestic and International Markets
FY 2007
FY 2003 FY 2004 FY 2005 FY 2006 Currently FY 2008 Increase/ FY 2008
Actual Actual Actual Actual Available Base Decrease Request
Manufacturing and Services $69.9 $52.3 $58.9 $49.1 $51.4 $50.0 $0.0 $50.0
Executive Direction/Administration $2.8 $3.7 $3.7 $3.7 $3.5 $3.4 $0.0 $3.4
Total Funding $72.7 $56.0 $62.6 $52.8 $54.9 $53.4 $0.0 $53.4
Direct $70.6 $54.3 $62.2 $52.1 $54.3 $52.8 $0.0 $52.8
Reimbursable $2.1 $1.7 $0.4 $0.7 $0.6 $0.6 $0.0 $0.6
IT Funding $4.0 $4.0 $4.2 $5.7 $6.0 $5.8 $0.0 $5.8
FTE 402 287 264 257 256 256 0 256
ITA Performance Goal 2: Broaden and Deepen the U.S. Exporter Base
FY 2007
FY 2003 FY 2004 FY 2005 FY 2006 Currently FY 2008 Increase/ FY 2008
Actual Actual Actual Actual Available Base Decrease Request
Commercial Service $208.6 $212.9 $236.1 $247.5 $237.1 $245.8 $0.0 $245.8
Executive Direction/Administration $9.1 $13.5 $16.6 $16.6 $16.8 $17.2 $0.0 $17.2
Total Funding $217.7 $226.4 $252.7 $264.1 $253.8 $263.1 $0.0 $263.1
Direct $208.4 $217.5 $242.1 $251.8 $241.4 $245.7 $0.0 $245.7
Reimbursable $9.3 $8.9 $10.6 $12.3 $12.4 $17.4 $0.0 $17.4
IT Funding $14.6 $12.5 $19.9 $20.3 $21.4 $20.3 $0.0 $20.3
FTE 1,290 1,273 1,335 1,338 1,352 1,352 0.0 1,352
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Resource Requirements Summary
(Dollars in Millions) continued

ITA Performance Goal 3: Identify and Resolve Unfair Trade Practices

FY 2007
FY 2003 FY 2004 FY 2005 FY 2006 Currently FY 2008 Increase/ FY 2008
Actual Actual Actual Actual Available Base Decrease Request
Market Access and Compliance $37.9 $42.2 $44.4 $43.5 $43.1 $41.8 $1.3 $43.1
Import Administration $45.6 $45.4 $63.1 $71.7 $67.4 $71.6 $0.0 $71.6
Executive Direction/Administration $4.6 $7.0 $8.3 $8.3 $7.3 $8.0 $0.0 $8.0
Total Funding $88.1 $94.6 $115.8 $123.5 $117.8 $121.5 $1.3 $122.8
Direct $87.6 $92.7 $114.6 $122.0 $114.4 $118.0 $1.3 $119.3
Reimbursable $0.5 $1.9 $1.2 $1.5 $3.4 $3.5 $0.0 $3.5
IT Funding $6.5 $6.0 $7.9 $11.0 $12.3 $11.8 $0.0 $11.8
FTE 574 610 638 634 634 634 8 642
Grand Total
Total Funding $378.5 $377.0 $431.1 $440.4 $426.6 $437.8 $1.3 $439.3
Direct $366.6 $364.5 $419.0 $425.9 $410.1 $416.5 $1.3 $417.8
Reimbursable $11.9 $12.5 $12.2 $14.4 $16.5 $21.5 $0.0 $21.5
IT Funding $25.1 $22.5 $32.0 $37.0 $39.7 $37.9 $0.0 $37.9
FTE 2,266 2,170 2,237 2,242 2,242 2,242 8 2,250
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Skill Summary:

The following list describes ITA’s core competencies." These skills are essential to ensure the success of ITA’s strategic mission. Skill gaps and additional skills are
currently being identified to ensure ITA is equipped with newly identified capabilities to advance its program functions. At present, ITA requires all the skills listed
below:

In-depth knowledge of international and domestic trade laws and regulations, economics, and commercial diplomacy;

Understanding of foreign trade practices, trade programs and policies;

Regulatory economic analysis;

Research and analytical skills to help evaluate U.S. industry conditions, domestic and overseas market/industry trends, and U.S. and foreign government policies
impacting U.S. businesses;

Skills to manage the development of trade policy impacting the competitiveness of domestic industry;

Country, regional and/or industry-sector expertise;

Specialized knowledge and experience in export marketing, trade mechanics and promotion;

In-depth knowledge of trade distorting practices related to production aberrations and non-tariff barriers;

Understanding of key trade issue areas such as intellectual property rights, non-tariff trade barriers, international standards;

Knowledge of key U.S. government positions for country/sector specific bilateral, multilateral, and plurilateral trade negotiations;

Information technology skills to deliver services to clients, stakeholders and oversight authorities; to identify, analyze, and manage information and information
enterprise architecture; and to interface with technology to improve productivity and client service;

Leadership skills to lead and manage ITA's missions and programs;

Customer service skills to improve delivery of products and services to customers and, where possible, assess appropriate fees; and

Project management skills to lead and manage projects and contracted work.

! Source of core competencies is ITA’s Office of Human Resources Management.
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ITA Performance Goal 1: Enhance U.S. Competitiveness in Domestic and International Markets
Corresponding DOC Strategic Goal and Objective:
DOC Strategic Goal 1:  Provide the information and tools to maximize U.S. competitiveness and enable economic growth for American industries, workers and

consumers
DOC Objective 1.1: Enhance economic growth for all Americans by developing partnerships with private sector and non-governmental organizations

Rationale for ITA Performance Goal 1:

ITA’s Manufacturing and Services (MAS) program advances and strengthens the competitiveness of U.S. industry by researching and analyzing competitive factors that
impact U.S. business sectors in domestic and international business environments. Specifically, MAS serves as the liaison with U.S. industry and trade associations to
address U.S. industry’s concerns (trade and otherwise) and to support U.S. industry’s competitiveness. The program collects, compiles, and disseminates data on U.S.
industry and trade, and provides critical advice through the International Trade Advisory Committees (ITACs) on domestic and international trade and investment
policies affecting the competitiveness of U.S. industry. MAS undertakes a program of research and analysis of the manufacturing and services industries. Based on these
analyses and interactions with U.S. industry, MAS develops strategies, policies, and programs to strengthen the competitive position of U.S. industries in the United
States and world markets. MAS maintains a focus that ensures inclusion of U.S. SMEs since these firms are critical to the U.S. economy.

MAS industry analysts provide in-depth industry information and advice to the Secretary on trends in the manufacturing and services industries, and support the
Secretary in his role as the federal government’s chief advocate for the manufacturing and services sectors. These analysts evaluate the effects of domestic and
international economic and regulatory policies on the ability of U.S. industry to compete in world markets. The program’s industry experts analyze regulations and other
proposed policies to determine their impact on cost competitiveness of U.S. firms and work with other U.S. agencies to reduce the impact of proposed and existing
policies and regulations on U.S. industries.

ANNUAL MEASURES

Measure: Percent of agreement milestones completed

Explanation of Measure: This performance measure captures the work of MAS industry analysts and trade negotiators who work on multi-year free trade agreements
that benefit U.S. exporters and are intended to enhance U.S. competitiveness. In addition, these agreement milestones ensure that MAS’s efforts are aligned to the
President’s American Competitiveness Initiative, as well as to the Department of Commerce Standard’s Initiative. Overall, these milestones assist in tracking the MAS
program’s progress toward accomplishing key tasks associated with strengthening domestic and international competitiveness.

FY 2008 Target: The FY 2008 target of agreement milestones completed is 70 percent.
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Measure: Percent reduction in per unit cost of data distribution

Explanation of Measure: This performance measure captures the per unit dollar cost for MAS to distribute economic data electronically. This measure is important
because it measures how efficiently MAS carries out the specific services it provides to U.S. industry. The purpose of this measure is to track the per unit dollar cost
reduction of distributing data electronically. This is a new MAS efficiency measure that was recently approved by OMB during the MAS PART review.

FY 2008 Target: The FY 2008 target of agreement milestones completed is 5 percent.
Measure: Percent of industry-specific trade barrier milestones completed

Explanation of Measure: This measure reports on the success of MAS’s industry analysis staff to target and remove industry-specific trade barriers. MAS is
measuring its progress in achieving market openings through the removal or prevention of these barriers. Key milestones are tracked for each barrier. Barriers have been
identified by industry and assessed by MAS program staff to establish their commercial and strategic value. An example of this type of work includes MAS’s efforts to
prevent the adoption of wireless encryption standards in China that would adversely affect U.S. manufacturers of wireless devices. MAS anticipates that it will complete
an ambitious number of milestones annually. The FY 2005 actual was 83 percent of the annual milestones completed and the FY 2006 actual is 81 percent of the annual
milestones completed. This links to MAS long-term outcome measure that is the outcome of achieving these milestones, (percent of industry-specific barriers addressed
that were removed or prevented). Data for 2006 indicates that MAS removed three of its long-term targeted 19 trade barriers (a 16 percent annual success rate) and made
substantial progress toward the removal of several others.

FY 2008 Target: The FY 2008 target is 85 percent.
Measure: Total cost savings resulting from the adoption of MAS recommendations contained in MAS studies and analyses

Explanation of Measure: This measure captures the work of MAS analysts who evaluate the upstream and downstream impact of various regulations on U.S.
manufacturers and service providers with the ultimate goal of reducing the cost of regulation. For example, The MAS Hexavalent Chromium team conducted analysis of
Occupational Safety and Health Administration’s (OSHA) proposed and final rules for workplace exposure to hexavalent chromium in fulfillment of the Department’s
new regulatory review mission as part of the overall mission to ensure industry competitiveness. The team conducted independent research, and consulted with industry
and industry associations to identify their concerns regarding the proposed rule’s potential economic impact and effect on U.S. industries’ competitiveness in world
markets. A major contribution of the team was introducing new and innovative analyses that took into account the global impacts of the proposed regulations. Working
with OMB’s Office of Information and Regulatory Affairs and OSHA, the team was instrumental in identifying an estimated $287 million compliance cost savings to
industry (OSHA estimate). Members of Congress, industry groups, and several Federal agencies praised the Department’s contribution to the rulemaking process. Like
the previous annual metric, this measure links to MAS long-term outcome measure, “total cost savings identified in MAS studies and analyses.”

FY 2008 Target: MAS achieved a $287 million actual cost savings during 2006 and has set an aggressive target of achieving $372 million in savings for 2007. The
target for FY 2008 is $394 million.
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LONG-TERM MEASURES

Measure: Percent of industry specific trade barriers addressed that were removed or prevented

Explanation of Measure: This measure quantifies progress toward the removal of foreign trade barriers that place U.S. companies at a disadvantage in trying to enter
foreign markets over a five-year period. These efforts assist in leveling the playing field for U.S. businesses. This measure illustrates MAS’s involvement in addressing
industry-specific trade barriers to U.S. companies. This long-term measure has an ambitious target of 30 percent. Data for 2006 indicate that MAS removed three of its
targeted 19 trade barriers (a 16 percent success rate) and has made substantial progress towards the removal of several others.

FY 2011 Target: The FY target is 30 percent industry-specific trade barriers removed.

Measure: Total cost savings identified in MAS studies and analyses

Explanation of Measure: This measure captures the work of MAS analysts who evaluate the upstream and downstream impacts of various regulations on U.S.
manufacturers and service providers with the ultimate goal of reducing the cost of regulation. This long-term outcome measure is new, but MAS achieved
$354 million in cost savings during 2006 and has an aggressive target of achieving $372 million in savings for 2007.

FY 2011 Target: The FY 2011 long-term target over $1.9 billion in cumulative annual cost savings.

PROGRAM EVALUATIONS

Program Assessment Rating Tool (PART) Reviews — During FY 2006 and in the first quarter of FY 2007, ITA worked with the Office of Management and Budget
(OMB) to complete a PART review of the MAS program. Results from this PART review assisted the MAS program in gauging its strategic planning efforts,
identifying and improving performance metrics, and determining effective annual and long-term outcomes and results.

The MAS program used the PART review to spur the development of improved outcome-oriented measures. Overall, the program received a score of 67 and an
adequate rating .

Independent Verification and Validation (IV&V) Reviews - In FY 2006, ITA’s Planning and Performance Management Staff, in conjunction with ITA Program
“Measure Owners,” conducted Independent Verification and Validation (IV&V) Reviews of selected performance measures. This included working with the MAS
program to develop controls and systems for reporting MAS’s three new annual and two new long-term performance measures. MAS will be positioned in future years
to have its metrics audited or subject to V&V procedures that enable tracking of source data back to individuals in the program and actions taken by program staff.
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ITA Survey Results - ITA conducted its second tri-annual ITA-wide customer satisfaction survey in the spring of 2006. The survey evaluated the overall program
success and the portfolio of ITA’s services by:

Benchmarking ITA against other federal government agencies;

Testing the validity of ITA’s operating model;

Identifying quality of service concerns;

Showing which aspects of service have the greatest effect on satisfaction; and

Identifying recommended adjustments.

agrwbdE

ITA hired an external contractor, the CFI Group, to use their patented methodology to conduct the survey to ensure the integrity of the analysis and the anonymity of the
customer responses. The 2006 ITA-wide customer survey confirmed that ITA is meeting the needs of its customers, with satisfaction equal to that measured in the 2003
survey. The survey showed that ITA’s customers are primarily small and medium-sized businesses, the largest portion (40 percent) of who are manufacturers. ITA’s
customers represent a broad range of industries and are often experienced exporters, with over a quarter of customers getting a majority of their revenue from exports.
Customers are most satisfied with the assistance received to resolve transaction specific problems in a foreign country and with the special/niche Import Administration
programs that ITA administers. Customers value their interactions with ITA staff and find them knowledgeable about foreign markets, though they would like to see
ITA have more specific industry knowledge across the organization. Customer service remains strong, with scores slightly down from 2003, which makes continuing a
strong customer service relationship an important area of focus. It will be important for ITA to understand that its customers exist at the organizational level and work to
improve cross-program coordination to increase customer satisfaction over time. Based on the survey findings, ITA worked with a MAS program team to develop and
implement actions directly targeted to improve customer satisfaction and service delivery to MAS clients and stakeholders.

CROSSCUTTING ACTIVITIES

Intra-Department of Commerce

e The USPTO provides support to ITA during international negotiations on intellectual property rights and advises ITA on patent and trademark issues.

o ITA works closely with National Institute of Standards and Technology on key standards issues.

e ITA obtains and generates key trade data from data sources provided by the Bureau of Economic Affairs and from the Census Bureau. These data sources are
essential to maintain ITA’s trade policy information system, essential to the U.S. Trade Representative’s negotiating efforts.

Other Government Agencies

e The U.S. Customs and Border Protection ensures the prompt and accurate implementation of import duty collection based on ITA’s decisions on antidumping or
countervailing duty cases.

e ITA obtains and generates key trade data from data sources provided by the Department of Labor’s Bureau of Labor Statistics. These data sources are essential to
maintain ITA’s trade policy information system and labor-related regulatory analysis.

e The Federal Aviation Administration advises ITA on strategies to address foreign regulatory barriers and security standards for transportation.

e The Department of State’s economic officers assist with market research and compliance projects in countries where the Commercial Service does not maintain or
has deployed minimal commercial staff.

e The Trade Promotion Coordinating Committee (TPCC), which is housed in ITA, coordinates implementation of trade finance and trade-promotion programs of the
19 member agencies.
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Government/Private Sector

The President’s Export Council, chaired by the Secretary of Commerce, advises the President on trade-policy issues. Its members include 28 chief executive officers of
private-sector companies, officials of other agencies (Commerce, State, Treasury, Labor, Agriculture, Small Business Administration, Export-Import Bank, and U.S.
Trade Representative), and ten Congressional representatives. The Industry Consultations Program, which consists of 22 trade advisory committees, provides a
mechanism for the U.S. business community to provide input to the government on trade-policy issues.

External Factors and Mitigation Strategies:

All trade is subject to sharp changes in economic performance in markets around the world; changes in trade policy in foreign nations; expansion of markets just starting
to open; technological advances; and large-scale, unexpected capital movement. ITA’s success in achieving this goal is impacted by domestic and international
economic conditions. ITA staff identifies these changes and adopt policies that continue to promote expanding overseas markets for U.S. firms and workers.
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ITA Performance Goal 2: Broaden and Deepen the U.S. Exporter Base
Corresponding DOC Strategic Goal:
DOC Strategic Goal 1:  Provide the information and tools to maximize U.S. competitiveness and enable economic growth for American industries, workers and

consumers
DOC Objective 1.1: Enhance economic growth for all Americans by developing partnerships with private sector and non-governmental organizations

Rationale for ITA Performance Goal 2:

Changing economic, technological and social conditions in the last two decades have altered how international trade is conducted. This changing international trading
environment presents U.S. exporters with numerous challenges and opportunities. There are new markets to target, new trade barriers to overcome, a need for differing
types of export assistance, shifts in industry dynamics, a stronger role for international organizations and alliances, and various policy mandates to be considered,
including foreign policy and U.S. security goals.

Moreover, the health of the U.S. economy depends on the growth of the nation’s small and medium-sized enterprises (SME). ITA’s Commercial Service focuses on
helping U.S. firms, both large and small, take advantage of commercial opportunities abroad so that they can grow their businesses at home. The Commercial Service,
through its unique global network of trade professionals located in over 250 offices domestically and in U.S. Embassies and Consulates around the world, offers four
ways to help U.S. firms grow their international sales by (1) providing world class market research, (2) organizing trade events that promote products or services to
qualified overseas buyers (3), arranging introductions to qualified agents, buyers and distributors, (4) offering expert counseling through every stage of the export
process.

ITA’s Commercial Service also operates a Trade Information Center that provides a single point of contact for all government export promotion and finance programs,
runs the Advocacy Center that supports U.S. companies bidding on major foreign contracts, and coordinates U.S. government export promotion and finance programs
through the interagency TPCC. Moreover, ITA’s Commercial Service works closely with local, state and private sector partners to deliver export assistance and to
increase foreign sales opportunity awareness among U.S. companies.

ITA and the Commercial Service promote U.S. export growth through the development and implementation of the National Export Strategy (NES). The centerpiece of
the NES is a focus on partnerships. Some of our nation’s greatest strengths result from the capabilities, reach and resources of American enterprises engaged in activities
that touch buyers and sellers around the world, such as express delivery companies, banks, and web-based marketplaces. These businesses can be great teachers and
facilitators for other American companies wanting to export more, or export better. Already a number of great American companies have stepped forward to participate,
and have offered to assist us in our efforts to increase American exports. The first group of ITA strategic partners are; Dow Jones through their Asia Wall Street Journal
unit, eBay, FedEx and PNC Bank. As a result of their efforts, which include hundreds of marketing events and placement of trade information on their websites and in
their newsletters, hundreds of thousands of companies have been exposed to ITA services. ITA is also beginning to engage with these strategic partners in targeted
marketing strategies. For example, FedEx is helping ITA to identify and inform U.S. exporters to Mexico about new business opportunities in Central America, which
have come about as a result of recent Free Trade Agreements that the U.S. has signed with these countries. These private sector partners join ITA’s traditional
interagency partners, such as SBA, The Export-Import Bank, the Overseas Private Investment Corporation, and state and local governments in an effort to educate,
inform and assist companies. These partnerships help achieve the government’s and the private partners’ goals of expanding foreign sales.
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ANNUAL MEASURES

Measure: Percentage of Advocacy Actions Completed Successfully

Explanation of Measure: This measure captures information about the effectiveness of the Commercial Services’ advocacy efforts by measuring the percentage of
successful advocacy awards made to U.S. firms during a fiscal year. ITA’s Advocacy Center helps U.S. exporters win foreign government procurement contracts, and
each contract creates and retains U.S. jobs over the life of each project. Many of these projects provide secondary suppliers with contracts. These suppliers are
frequently small businesses. The Advocacy Center advances trade promotion and deal making to support three basic U.S. firm needs: (1) access to new markets, (2)
entry to markets, and (3) expansion of export activities.

FY 2008 Target: Based on historical data trends, the FY 2008 target will remain a 12 percent.
Measure: Dollar Value of Advocacy Cases Completed Successfully

Explanation of Measure: This measure provides specific information about the effectiveness of the Commercial Service’s Advocacy efforts by determining the
associated dollar volume for ITA’s success in providing U.S. companies coordinated, strategic government support. The measure indicates the specific dollar value of
U.S. export content of advocacy cases completed successfully as evidenced by a contract award, signed contract or other significant export-related benefit. There are
occasions where completed significant advocacy projects cause excessive variance with the annual target. This aberration occurred in FY 2006 due to completion of six
airline purchase agreements valuing $5.6 billion each (in U.S. content).

FY 2008 Target: The FY 2008 target is $5.0 billion.

Measure: Number of New-to-Export Export Successes

Explanation of Measure: The Commercial Service focuses on small businesses that are export-ready. Export-ready firms are those with competitive products or
services and those that already possess a level of financial and managerial strength that should enable them to export. The Commercial Service will record and report on
the number of U.S. firms exporting for the first time that transact an actual verifiable export sale, which includes: shipment of goods or delivery of services; signing of a
legally binding agreement, including agent or distributor, representation, joint venture, strategic alliance, licensing, and franchising agreements; or signing of a contract

with future sales expected for the first time. Additionally, the firm must not have exported in the last 24 months, have prior exports resulting from unsolicited orders, or
have exports that were made through a U.S.-based intermediary.

FY 2008 Target: The target remains a range of 700 export successes. This target reflects current U.S. export trends attributable to uncertainties associated with global
conditions and exporting expectations.

Measure: Number of New-to-Market Export Successes

Explanation of Measure: This measure helps to assess the Commercial Services’ success in assisting U.S. exporters to export into a new overseas market. It measures
the Commercial Services’ effectiveness in promoting trade. The Commercial Service records and reports on the number of U.S. exporters entering new markets that
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transact actual verifiable export sales, which include: shipment of goods or delivery of services; signing of legally binding agreements, including agent or distributor,
representation, joint venture, strategic alliance, licensing, and franchising agreements; and signing of contracts with future sales expected for the first time.

FY 2008 Target: The target is 4,760 export successes. This target also reflects current U.S. export trends attributable to uncertainties associated with global conditions
and exporting expectations.

Measure: Number of Increase-to-Market Export Successes

Explanation of Measure: This measure gauges the success of ITA in helping U.S. suppliers expand their export transactions in markets where they have already sold
U.S. products and services (the number of export sales or other significant export-related benefits achieved with the support of the Commercial Service by a U.S.
exporter in a foreign market to which it has actively exported during the immediately preceding 24-month period).

FY 2008 Target: The FY 2008 target is 5,925 export successes.

Measure: Number of Export Successes Made as a Result of ITA Involvement

Explanation of Measure: This performance measure captures information on the number of export transactions executed by U.S. firms that resulted directly from
Commercial Services” counseling, matchmaking, research, information products, or other export promotion activities. An export transaction occurs when the
Commercial Service: facilitates an actual verifiable export sale, a shipment of goods or delivery of services; helps a client identify and sign with an agent or distributor

or sign a contract that ensures the expectation of future sales, where there is a direct link between the assistance provided and the resulting outcome; and helps a U.S.
firm avoid harm or loss, for example, by helping it obtain payment or resolve some other kind of trade dispute.

FY 2008 Target: The FY 2008 target range is 11,385 transactions. The target reflects the impact of budgetary variations and the expected impact of higher prices of
products and services.

LONG-TERM MEASURES

Measure: Number of New-to-Export Successes

Explanation of Measure: This measure is similar to the annual New-to-Export export success measure stated above but is cumulative and is reported as a long-term
measure. Similarly, the Commercial Service focuses on small and medium-sized businesses that are export-ready. Export-ready firms are those with competitive
products or services and those firms that already possess a level of financial and managerial strength that should enable them to export. The Commercial Service will
record and report on the number of U.S. firms exporting for the first time that transact an actual verifiable export sale, which includes: shipment of goods or delivery of
services; signing of a legally binding agreement, including agent or distributor, representation, joint venture, strategic alliance, licensing, and franchising agreements; or
signing of a contract with future sales expected for the first time. Additionally, the firm has not exported in the last 24 months, prior exports have resulted from
unsolicited orders, or exports were made through a U.S.-based intermediary.

FY 2011 Target: The target is 5,000 export successes.
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Measure: Number of New-to-Market Export Successes

Explanation of Measure: This measure is similar to the annual New-to-Market export success measure stated above but is cumulative and is reported as a long-term
measure. Similarly, this performance measure helps to assess the Commercial Services’ success bringing in U.S. exporters who have exported into a new overseas
market. It measures the Commercial Services’ effectiveness in promoting trade. The Commercial Service records and reports on the number of U.S. exporters entering
new markets that transact actual verifiable export sales, which include: shipment of goods or delivery of services; signing of legally binding agreements, including agent
or distributor, representation, joint venture, strategic alliance, licensing, and franchising agreements; and signing of contracts with future sales expected for the first time.

FY 2011 Target: The FY 2011 target is 35,000 export successes.

Measure: Number of Increase-to-Market Export Successes

Explanation of Measure: This measure is similar to the annual Increase-to-Market export success measure stated above but is cumulative and is reported as a long-
term measure. Similarly, the purpose of this measure is to gauge the success of ITA in helping U.S. suppliers expand their export transactions in markets where they
have already sold U.S. products and services. The number of export sales or other significant export-related benefits achieved with the support of Commercial Service
personnel or programs by a U.S. exporter in a foreign market to which it has actively exported during the immediately preceding 24-month period.

FY 2011 Target: The FY 2011 target is 36,000 export successes.

Measure: Number of Export Successes made as a Result of ITA Involvement

Explanation of Measure: This measure is similar to the “Number of Export Successes made as a Result of ITA Involvement” measure stated above but is cumulative
and is reported as a long-term measure. Similarly, this measure captures information on the number of export transactions executed by U.S. firms that resulted directly
from Commercial Services’ counseling, matchmaking, research, information products, or other export promotion activities. An export success occurs when the
Commercial Service: facilitates an actual verifiable export sale, a shipment of goods or delivery of services; helps a client identify and sign with an agent or distributor
or sign a contract that ensures the expectation of future sales, where there is a direct link between the assistance provided and the resulting outcome; and helps a U.S.
firm avoid harm or loss, for example, by helping it obtain payment or resolve some other kind of trade dispute.

FY 2011 Target: The FY 2011 is 75,000 export transactions.

PROGRAM EVALUATIONS

During this past year, both the Inspector General and independent auditors reviewed and found discrepancies in collected and reported Commercial Service performance
data. The Commercial Service and ITA’s Chief Financial Officer, as directed by the Inspector General, initiated actions to ensure effective performance-measure
oversight through close coordination with staff producing the source data and through ITA’s program of independent verification and validation reviews as described
below. The Inspector General completed an extensive review of operations in China, and ITA is in the process of implementing corrective actions in relevant locations
in China.
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Independent Verification and Validation (IV&V) Reviews — In FY 2006, ITA’s Planning and Performance Management Staff, in conjunction with staff producing
the source data (ITA program “Measure Owners™), conducted 1IV&V reviews of selected performance measures. This included reviews in ITA’s Commercial Service
program, including on-site reviews in London and Atlanta, and a detailed review of the Commercial Service’s export transaction measure completed in conjunction with
Commerce staff. These reviews enabled ITA to verify source measure data that expresses progress toward achieving ITA’s strategic goals.

ITA Survey Results — ITA conducted its second tri-annual ITA-wide customer satisfaction survey in the spring of 2006. The survey evaluated the overall program
success and the portfolio of ITA’s services by:

Benchmarking ITA against other federal government agencies;

Testing the validity of ITA’s operating model;

Identifying quality of service concerns;

Showing which aspects of service have the greatest effect on satisfaction; and

Identifying recommended adjustments.

abrwbnE

ITA hired an external contractor, the CFl Group to use their patented methodology to conduct the survey to ensure the integrity of the analysis and the anonymity of the
customer responses. The 2006 ITA-wide customer survey confirmed that ITA is meeting the needs of its customers, with satisfaction equal to that measured in the 2003
survey. The survey showed that ITA’s customers are primarily small and medium-sized enterprises, the largest portion (40 percent) of who are manufacturers. ITA’s
customers represent a broad range of industries and are often experienced exporters, with over a quarter of customers getting a majority of their revenue from exports.
Customers are most satisfied with the assistance received to resolve transaction specific problems in a foreign country and with the special/niche Import Administration
programs that ITA administers. Customers value their interactions with ITA staff and find them knowledgeable about foreign markets, though they would like to see
ITA have more specific industry knowledge across the organization. Customer service remains strong, with scores slightly down from 2003, which makes continuing a
strong customer service relationship an important area of focus. It will be important for ITA to understand that its customers exist at the organizational level and work to
improve cross program unit coordination to increase customer satisfaction over time. Based on the survey findings, ITA and CS staff developed an action plan to
address key customer service and satisfaction drivers.

CROSS-CUTTING ACTIVITIES

Intra-Department of Commerce

e Office of General Counsel (OGC) — The Commercial Service and OGC work together to prepare guidance for interpreting existing trade related agreements, to
define the rights of U.S. firms and workers under U.S. and international trade law, and to support negotiations for proposed FTAs and future bilateral or multilateral
agreements.
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Other Government Agencies

Small Business Administration, Export-Import Bank, state and local government agencies, and local Chambers of Commerce share
clients and provide complementary counseling services.

Department of Energy, Department of Transportation, and Department of Education provide industry expertise for ITA trade
events.

The Department of Defense and the U.S. Air Force provide industry expertise for ITA trade events involving aircraft sales (for
example, the Paris Air Show).

The Department of State’s economic officers assist with market research projects in countries where the Commercial Service does
not maintain staff.

The Department of Labor works with ITA on worker training and employment issues.

The Environmental Protection Agency works with ITA to lower the burden of regulations on the U.S. industry.

The Department of Agriculture provides grant assistance for Commercial Service export counseling in rural areas.

The Bureau of Indian Affairs in the Department of the Interior provides industry expertise for ITA tourism development efforts.
The Trade Promotion Coordinating Committee, mandated by Congress and chaired by the U.S. Secretary of Commerce,
coordinates the trade finance and trade promotion programs of the 19 member agencies and develops and implements the National

Export Strategy. (http://www.ita.doc.gov/media/Publications/pdf/nes2006 FINAL .pdf)

Government/Private Sector

District Export Councils (DECs) are councils of leaders from the local business community, appointed by the Secretary of Commerce, whose knowledge of international
business provides a source of professional advice and support for local firms and the local ITA export assistance centers. Currently there are 57 DECs composed of more
than 1,500 members. DEC members provide experienced professional advice and guidance to exporting firms.

External Factors and Mitigation Strategies:
ITA’s success in achieving this goal is impacted by domestic and international economic conditions. Economic shocks in foreign markets, and exchange rate
fluctuations, can affect U.S. exports and demand for U.S. products.
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Performance Goal 3: Identify and Resolve Unfair Trade Practices
Corresponding DOC Strategic Goal:

DOC Strategic Goal 1: Provide the information and tools to maximize U.S. competitiveness and enable economic growth for American industries, workers, and
consumers

DOC Objective 1.2: Advance responsible economic growth and trade while protecting American security

Rationale for ITA Performance Goal 3:

U.S. industries are entitled to the benefits of trade agreements negotiated by the United States. They are also entitled to the aggressive investigation of unfair trade
practices that undercut those agreements. The Import Administration (I1A) and Market Access and Compliance (MAC) programs in ITA are committed to ensuring that
U.S. firms receive those benefits and obtain prompt relief from unfair trade practices.

Dumping and the provision of certain government subsidies have been condemned by the international community as reflected in the General Agreement on Tariffs and
Trade (GATT) and subsequently in the World Trade Organization (WTO) Agreement. 1A’s administration of the United States' Anti-Dumping/Countervailing Duty
(AD/CVD) laws and its subsidy-enforcement activities provide U.S. companies with appropriate remedies to address unfairly traded imports consistent with U.S. law
and our international obligations. The agency’s work at the WTO helps ensure that access to these needed remedies is not weakened or undermined. In addition, I1A’s
assistance to U.S. exporters subject to foreign AD/CVD proceedings helps ensure these companies receive fair treatment in proceedings that adhere to that country’s
obligations under the WTO. Further, the Steel Import Monitoring and Analysis system was designed to provide U.S. steel producers and users with important real-time
market information in an area that has traditionally been subject to market disruptions and unfair trade in a manner consistent with the United States' WTO obligations
regarding import licensing.

IA identifies and monitors import surges created by imports that are sold in the United States at less than fair market value, foreign governments’ subsidy practices, and
other harmful import trends. It defends American industry against injurious trade practices by administering the AD/CVD laws of the United States. 1A expedites
investigations when warranted by import surges and foreign subsidy practices, defends unfair trade practices before the WTO, and coordinates the Department of
Commerce’s role in the Administration’s steel strategy. IA’s Unfair Trade Practices Team confronts unfair foreign competition by monitoring economic data from U.S.
global competitors and investigates evidence of unfair subsidization and production distortions. 1A’s China Compliance office devotes resources to China cases and
issues unique to non-market economies, such as intellectual property rights violations affecting the U.S. textile industry.

Trade compliance with negotiated trade agreements and access to foreign markets are existing problems faced by U.S. businesses that choose to sell their products
overseas. MAC ensures market access for Americans, advances the rule of law internationally, and creates a fair, open, and predictable trading environment. In addition,
the MAC program conducts critical trade policy analysis and negotiation support for the USTR and represents the Department in trade-related dealings with other U.S.
government agencies.

MAC uses a range of techniques to advocate on behalf of U.S. business and intervene with other governments to ensure foreign compliance with existing trade

agreements and to eliminate trade barriers. Trade-agreement compliance and foreign trade barriers have been a continuous problem for U.S. exporting firms, large and
small. Many companies, especially small and medium-sized firms, do not have the resources, knowledge or leverage to influence foreign governments, their laws and
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regulatory regimes. Based on customer need, MAC has a sizeable caseload each year from U.S. firms that have encountered a trade barrier. In FY 2005, MAC initiated
163 cases from U.S. industries and concluded 123.

Government-to-government representation is often required to influence and shape trade policies developed by foreign governments so the policies do not become
impediments to U.S. access to their markets. The MAC program addresses the specific problem of helping U.S. firms become more aware of their rights and benefits
under all trade agreements (bilateral, regional or multilateral) signed by the United States, and to ensure that they encounter a level playing field when they enter a
foreign market. MAC monitors or oversees the monitoring of over 250 trade agreements.

ANNUAL MEASURES

Measure: Percentage of AD/CVD proceedings completed within statutory deadlines

Explanation of Measure: The percentage of AD/CVD cases completed on time is a reflection of the vigilance of IA staff to complete its casework within the statutory
timeframe. Domestic industry generates AD/CVD cases, and the timeliness of case activity is a critical factor for delivering customer satisfaction. Timeliness of
casework is also essential for upholding the integrity of the AD/CVD laws as a credible and fair legal mechanism to address unfair trade actions by foreign interests. The
stated target reflects management’s prioritization of adherence to statutory requirements. ITA is required to complete these cases within the time limits set forth in law.

Domestic products covered by AD/CVD investigations and reviews are critical to U.S. industries. The timely completion of these cases may have a direct correlation to
the ability of petitioning U.S. firms to remain viable when a firm may be subjected to unfair trading practices. Ensuring expedient completion of cases offers firms the
best timeframe for determining if they are being injured by an unfair trading practice

FY 2008 Target: The target of 100 percent is based on the data maintained by Import Administration. The planned target reflects the percentage of 100 percent
AD/CVD cases to be completed by the unit.

Measure: Number of Market Access and Compliance Cases Initiated

Explanation of Measure: ITA faces new demands as the international trade environment changes from year to year: new barriers are erected, the role of international
organizations and alliances change and other foreign regulatory measures are implemented that impact U.S. exports. This measure assesses the extent of ITA’s efforts to
monitor trade agreements, identify and initiate market access and compliance cases on behalf of U.S. businesses, and work to their resolution. Market access cases arise
from complaints received by ITA from U.S. companies encountering overseas barriers to U.S. exports, which are not covered by trade agreements. Compliance cases
rise from complaints received by ITA from U.S. companies regarding failures by foreign governments to implement trade agreements negotiated by the U.S. and
through monitoring efforts by ITA compliance officers.

FY 2008 Target: The target of 160 cases is based on the actual number of cases initiated during FY 2006.

Measure: Number of Market Access and Compliance Cases Concluded
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Explanation of Measure: This measure addresses ITA’s efforts in obtaining market access for U.S. exporters and achieving foreign-government compliance with trade
agreements. The number of market access and compliance cases concluded is based on the number of cases processed by ITA where no further action by ITA is
warranted: the case is successfully resolved; the complaint was groundless (i.e., no violation); industry decides not to pursue the complaint; the case is referred to U.S.
Trade Representative for consideration, or the problem cannot be resolved despite ITA efforts. Market access cases arise from complaints received by ITA from U.S.
companies experiencing overseas barriers to U.S. exports that are not covered by trade agreements. Compliance cases arise from complaints received by ITA from U.S.
companies regarding failures by foreign governments to implement specific terms in trade agreements negotiated by the U.S. and through monitoring efforts by ITA
compliance officers.

FY 2008 Target: The FY 2008 target of 120 cases concluded is based on the actual number of cases concluded during FY 2006.

Measure: Percentage of Market Access and Compliance Cases Initiated on Behalf of Small and Medium-Sized Businesses

Explanation of Measure: This measure gauges the number of small and medium-sized businesses experiencing problems with trade barriers that are served by ITA in a
given year. This measure also determines the number of businesses affected by trade barriers versus the total number of cases initiated in a given fiscal year (the total
number of market access and compliance cases initiated in a given fiscal year where the complainant is a small or medium-sized business).

FY 2008 Target: The FY 2008 target is 30%.

Measure: Percentage of Market Access and Compliance Cases Resolved Successfully (reduction or elimination of the market barrier)

Explanation of Measure: This measure is a subset of the total number of market access and compliance cases resolved. A success is determined via collaborative effort
between the MAC team working on the case and the company/industry that initiated the case. Examples of successes include: prompting a country to remove or suspend
a trade barrier; ensuring U.S. concerns are incorporated into a trade agreement or foreign regulation; and prompting a foreign government to adopt an internationally
recognized standard or legal statute that either encourages fair trade or prevents restrictive trade barriers.

FY 2008 Target: The FY 2008 target is 25% per quarter.

LONG-TERM MEASURES

Measure: Percentage of AD/CVD proceedings completed within statutory deadlines

Explanation of Measure: This measure is similar to the annual measure but is reported as a long-term measure. Similarly, the percentage of AD/CVD cases completed
on time is a reflection of the vigilance of IA staff in completing its casework within the statutory timeframe. Domestic industry generates AD/CVD cases, and the
timeliness of case activity is a critical factor for delivering customer satisfaction. The timeliness of casework is also essential for upholding the integrity of the AD/CVD
laws as a credible and fair legal mechanism to address unfair trade actions by foreign interests. The stated target reflects management’s prioritization of adherence to
statutory requirements. ITA must always complete these cases within the limits set forth in law.
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Domestic products covered by these AD/CVD investigations and reviews are critical to U.S. industries. The timely completion of these cases may have a direct
correlation to the ability of petitioning U.S. firms to remain viable when a firm may be subjected to unfair trading practices. Ensuring expedient completion of cases
offers firms the best timeframe for determining if they are being injured by an unfair trading practice.

FY 2011 Target: The target reflects the percentage of AD/CVD cases to be completed by the unit and is 100 percent.

Measure: Percentage of Market Access and Compliance Cases Initiated on Behalf of Small and Medium-Sized Businesses

Explanation of Measure: This measure is similar to the annual measure but is reported as a long-term measure. Similarly, the purpose of this measure is to gauge the
number of small and medium-sized businesses experiencing problems with trade barriers that are served by ITA in a given year. This measure also determines the
number of businesses affected by trade barriers versus the total number of cases initiated in a given fiscal year (the total number of market access and compliance cases
initiated in a given fiscal year where the complainant is a small or medium-sized business).

FY 2011 Target: The FY 2008 target is 30%.

Measure: Percentage of Market Access and Compliance Cases Resolved Successfully (reduction or elimination of the market barrier)

Explanation of Measure: This measure is similar to the annual measure but is reported as a long-term measure. Similarly, this measure is a subset of the total number
of market access and compliance cases resolved. The team working on the case in collaboration with the company/industry that initiated the case determines a success.
Examples of successes include: prompting a country to remove or suspend a trade barrier; ensuring that U.S. concerns are incorporated into a trade agreement or foreign
regulation; and prompting a foreign government to adopt an internationally recognized standard or legal statute that either encourages fair trade or prevents restrictive
trade barriers. This measure gauges the effectiveness of the organization’s efforts to remove foreign-trade barriers (or prevent their implementation) on behalf of U.S.
industry.

FY 2011 Target: The FY 2008 target is 25% per quarter.

PROGRAM EVALUATIONS: IMPORT ADMINISTRATION

Within the past five years, IA was referenced in several independent cross-agency GAO studies on monitoring and enforcement and the Commerce Department’s
Inspector General completed one IA-specific survey on statutory deadlines and reviews. The Inspector General studies included specific program improvement
recommendations (described below). In addition, IA participated in an ITA-wide customer survey to assess IA’s effectiveness and to improve its programs.

IA conducts internal reviews to enhance the performance of its programs with respect to customer service, development of expertise, use of effective information
management and timeliness. For example, 1A is enhancing its information management and analytical methods by working with Customs Border Patrol on the
International Trade Data System, which will enable 1A to expand its capacity to perform analysis and aid in the issuance of AD/CVD instructions to the Customs Border
Patrol. Additionally, 1A published Federal Register notices requesting public comments on unfair trade practices, the steel import licensing system and on the non-
market economy methodologies applied by IA to ensure agency responsiveness to public concerns and to provide for transparency of 1A’s activities.
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The IG recommended that 1A focus on management control processes, procedures, training needs, and technology enhancements. 1A is implementing the January 2005
IG findings by upgrading internal management tools used to manage reviews. In addition, 1A intends to issue a public clarification of its longstanding practice that a
statutory deadline for both AD and CVD administrative reviews that fall on a weekend or legal holiday will be issued on the following business day. Lastly, in 2004, 1A
and the Office of the Chief Information Officer procured a software system to address their collective document management and web-content management needs. The
system is fully operational at present.

Independent Verification and Validation (IV&V) Reviews — In FY 2006, ITA’s Planning and Performance Management Staff, in conjunction with ITA Program
“Measure Owners,” conducted IV&V Reviews of selected performance measures. These reviews enabled ITA to verify source measure data that expresses progress
toward achieving ITA strategic goals. ITA worked with IA to sample and assess key performance data contained in 1A’s AD/CVD case database and determined that
source data and data systems are accurate and that the system has adequate controls and safeguards.

ITA Survey Results - ITA conducted its second tri-annual 1TA-wide customer satisfaction survey in the spring of 2006. The survey evaluated the overall program
success and the portfolio of ITA’s services by:

Benchmarking ITA against other federal government agencies;

Testing the validity of ITA’s operating model;

Identifying quality of service concerns;

Showing which aspects of service have the greatest effect on satisfaction; and

Identifying recommended adjustments.

agrwbdE

ITA hired an external contractor, the CFI Group, to use their patented methodology to conduct the survey to ensure the integrity of the analysis and the anonymity of the
customer responses. The 2006 ITA-wide customer survey confirmed that ITA is meeting the needs of its customers, with satisfaction equal to that measured in the 2003
survey. The survey showed that ITA’s customers are primarily small and medium-sized businesses, the largest portion (40 percent) of who are manufacturers. ITA’s
customers represent a broad range of industries and are often experienced exporters, with over a quarter of customers getting a majority of their revenue from exports.
Customers are most satisfied with the assistance received to resolve transaction specific problems in a foreign country and with the special/niche Import Administration
programs that ITA administers. Customers value their interactions with ITA staff and find them knowledgeable about foreign markets, though they would like to see
ITA have more specific industry knowledge across the organization. Customer service remains strong, with scores slightly down from 2003, which makes continuing a
strong customer service relationship an important area of focus. It will be important for ITA to understand that its customers exist at the organizational level and to work
to improve cross program unit coordination to increase customer satisfaction over time. Based on the survey findings, ITA and IA staff have identified and developed an
action plan intended to address key customer service and satisfaction drivers.

PROGRAM EVALUATIONS: MARKET ACCESS AND COMPLIANCE

Within the past five years, MAC participated in five cross-agency GAO studies on monitoring and enforcement and one MAC-specific Inspector General report on the
Trade Compliance Center. In addition, MAC participated in an ITA-wide customer survey to assess customer satisfaction with MAC’s products and services. These
studies highlighted MAC?’s strengths and identified areas for development, such as increased compliance coordination throughout ITA and across trade agencies and the
development of an action plan to improve case tracking. MAC addressed all recommendations.
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Independent Verification and Validation (IV&V) Reviews - In FY 2006, ITA’s Planning and Performance Management Staff, in conjunction with ITA Program
“Measure Owners,” have conducted V&V Reviews of selected performance measures. This included reviews in ITA’s MAC program. In the spirit of the President’s
Management Agenda, these reviews have enabled ITA to verify source measure data that expresses progress toward achieving ITA strategic goals. ITA worked with
MAC to sample and assess key performance data sources and determined that source data and data systems are accurate and that there is no double reporting of source
information for MAC casework.

ITA-Wide Customer Satisfaction Survey - ITA conducted its second tri-annual ITA-wide customer satisfaction survey in the spring of 2006. The survey evaluated the
overall program success and the portfolio of ITA’s services by:

Benchmarking ITA against other federal government agencies;

Testing the validity of ITA’s operating model;

Identifying quality of service concerns;

Showing which aspects of service have the greatest effect on satisfaction; and

Identifying recommended adjustments.

abrwbdE

ITA hired an external contractor, the CFI Group to use their patented methodology to conduct the survey to ensure the integrity of the analysis and the anonymity of the
customer responses. The 2006 ITA-wide customer survey confirmed that ITA is meeting the needs of its customers, with satisfaction equal to that measured in the 2003
survey. The survey showed that ITA’s customers are primarily small and medium enterprises, the largest portion (40 percent) of who are manufacturers. ITA’s
customers represent a broad range of industries and are often experienced exporters, with over a quarter of customers getting a majority of their revenue from exports.
Customers are most satisfied with the assistance received to resolve transaction specific problems in a foreign country and with the special/niche Import Administration
programs that ITA administers. Customers value their interactions with ITA staff and find them knowledgeable about foreign markets, though they would like to see
ITA have more specific industry knowledge across the organization. Customer service remains strong, with scores slightly down from 2003, which makes continuing a
strong customer service relationship an important area of focus. It will be important for ITA to understand that its customers exist at the organizational level and work to
improve cross program unit coordination to increase customer satisfaction over time. Based on the survey findings, ITA and MAC staff have identified and developed
an action plan intended to address key customer service and satisfaction drivers.

Program Assessment Rating Tool (PART) Reviews — During FY 2005, ITA worked with OMB to complete PART reviews of both the 1A and MAC programs.
Results from these PART reviews assisted both programs to gauge their strategic planning efforts and to improve their performance metrics.

The MAC program used the PART review to spur the development of improved outcome-oriented measures. MAC scored a 58, which is rated as adequate. The IA
PART review did not demonstrate results and identified the need for IA to develop impact and result measures, both long-term and annual, for its AD/CVD program
before it could effectively demonstrate results. These 1A annual and long-term measures will be in place for initial rollout during FY 2007. Measures under the AD/CVD
program must be developed carefully since the program must operate within the confines of the AD/CVD regulations, the enabling law and under the terms of the WTO
subsidy-agreement framework.

Intra-Department of Commerce
e  Office of General Counsels to work together on guidance for interpreting existing agreements.
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Other Government Agencies

United States Trade Representative - ITA works with the USTR to develop strategies for solving market access disputes and in major trade negotiations.
International Trade Commission - to conduct AD/CVD investigations and the International Trade Commission concurrently conducts the industry injury
investigations. If both ITA’s and the International Trade Commission’s investigations result in affirmative determination, then ITA issues an AD/CVD order to the
U.S. Customs Service, which results in a tariff rate adjustment.

U.S. Customs and Border Protection (CBP) - the AD/CVD law requires collection of offsetting duties at the time merchandise enters the country, ITA
communicates regularly with the CBP to ensure the prompt and accurate implementation of ITA’s decisions. The CBP then collects cash deposits and final duty
assessments. ITA responds to inquiries from the CBP headquarters and port offices regarding the scope and potential evasion of AD/CVD orders, as well as other
enforcement concerns.

Treasury Department - to monitor subsidy-related commitments contained in the International Monetary Fund’s stabilization packages.

Department of State — on AD/CVD proceedings to verify information provided by foreign governments and companies in those countries. ITA works closely with
the Department of State to obtain country clearances, arrange meetings, make necessary trip arrangements, and obtain pertinent information on subsidy enforcement
issues. ITA works on a daily basis with U.S. embassies abroad and State Department economic officers.

Department of Justice - on pending AD/CVD litigation before the Court of International Trade and the Court of Appeals for the Federal Circuit.
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Data Validation and Verification

ITA uses PBViews®, a network-based performance-management data reporting software system to integrate the performance management approach into ITA’s day-to-
day operations and annual planning cycle. Every performance measure has a designated measure owner who gathers data and validates collected information; maintains
individual measure documentation; leads cross-organizational coordination of data collection; performs quality control, including error checking and elimination of
duplicates; and acts as program unit point of contact. Individual program unit managers are held accountable for the quality of the data that their staff collects and the
timeliness with which the data is input into the system. Every quarter, the ITA’s Strategic Planning Leadership Team, composed of senior ITA managers, reviews the
reports published on PBViews® for data integrity and accomplishments, and recommends corrective actions as necessary. This peer review approach also serves as a
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validation process of whether data are appropriate for the performance measures.

PERFORMANCE MEASURE | DATA FREQUENCY | DATA INTERNAL CONTROL | DATA LIMITATIONS
SOURCE STORAGE PROCEDURES
Total Cost Savings Resulting MAS Analytical | Annual PBViews® CFO staff will perform A number of factors, including
from the Adoption of MAS Reports and analysis to verify results and | U.S. business cooperation, global
Recommendations Contained in | Studies data sources trade trends, political
MAS Studies and Analysis developments, and other federal
regulatory agencies may impact
the actual numbers.
Percent of agreement milestones | MAS Sector Annual PBViews® CFO staff will perform These agreement milestones are
completed Analysts analysis to verify results and | occasionally subject to
data sources externalities such as delays in trade
meetings with foreign
governments.
Percent reduction in per unit cost [ MAS Planning Annual PBViews® CFO staff will perform None
of data distribution Staff analysis to verify results and
data sources
Percent of Industry-Specific MAS Sector Annual PBViews® CFO staff will perform These industry specific trade
Trade Barrier Milestones Analysts analysis to verify results and | barrier milestones are occasionally
Completed. data sources subject to externalities such as
delays in trade meetings with
foreign governments.
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PERFORMANCE MEASURE | DATA FREQUENCY | DATA INTERNAL CONTROL | DATA LIMITATIONS
SOURCE STORAGE PROCEDURES
Percent of industry specific trade | MAS Sector Long-term PBViews® CFO staff will perform A number of factors, including
barriers addressed that were Analysts analysis to verify results and | U.S. business cooperation, global
removed or prevented data sources trade trends, political
developments, and the extent to
which foreign governments create
barriers or act inconsistently with
trade obligations (an exogenous
factor) will impact the actual
numbers.
Total cost savings identified in MAS Analytical | Long-term PBViews® CFO staff will perform A number of factors, including
MAS studies and analyses Reports and analysis to verify results and | U.S. business cooperation, global
Studies data sources trade trends, political
developments, and other federal
regulatory agencies may impact
the actual numbers.
Percentage of advocacy actions U.S. companies | Annually PBViews® The Advocacy Center In some cases a host government

completed successfully

that benefit from
U.S. government
advocacy

conducts annual
verifications with customers
to confirm the dollar value
of exports generated
through the support of U.S.
government effort.

overturns awards, and the winning
U.S. company then loses the
project. Quality of data is
dependent on client’s willingness
to provide the data. Some clients
elect not to provide information to
ITA due to business proprietary
concerns. U.S. embassies in some
instances do not report all
advocacy projects they have
worked on in a given fiscal year.
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PERFORMANCE MEASURE | DATA FREQUENCY | DATA INTERNAL CONTROL | DATA LIMITATIONS
SOURCE STORAGE PROCEDURES
Dollar value of U.S. content in Information is Annually PBViews® The Advocacy Center In some cases a host government
successful advocacy cases reported from conducts annual overturns awards, and the winning
the Trade verifications with customers | U.S. company then loses the
Advocacy to confirm the dollar value project. Quality of data is
Center’s of exports generated dependent on client’s willingness
database and through the support of U.S. | to provide the data. Some clients
verified with government effort. elect not to provide information to
U.S. firms on ITA due to business proprietary
annual basis. concerns. U.S. embassies in some
instances do not report all
advocacy projects they have
worked on in a given fiscal year.
Number of new-to-export export | U.S. exporters Quarterly Client ITA performs quality Data reported is wholly dependent
successes Management control, including error on a client’s willingness to provide
System and checking and elimination of | such information and
PBViews® duplicates, and verifies underreporting is likely.
results through peer review
of verifiable documentation.
Number of increase-to-market U.S. firms Quarterly Client ITA performs quality Data reported is wholly dependent
export successes Management control, including error on a client’s willingness to provide
System and checking and elimination of | such information and
PBViews® duplicates, and verifies underreporting is likely.
results through peer review
of verifiable documentation.
Number of new-to-market U.S. exporters Quarterly Client ITA performs quality Data reported is wholly dependent
export success Management control, including error on a client’s willingness to provide
System checking and elimination of | such information and

duplicates, and verifies
results through peer review
of verifiable documentation.

underreporting is likely.
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PERFORMANCE MEASURE | DATA FREQUENCY | DATA INTERNAL CONTROL | DATA LIMITATIONS
SOURCE STORAGE PROCEDURES
Number of export successes U.S. exporters Quarterly Client ITA performs quality Data reported is wholly dependent
made as a result of ITA Management control, including error on a client’s willingness to provide
Involvement System and checking and elimination of | such information and
PBViews® duplicates, and verifies underreporting is likely.
results through peer review
of verifiable documentation.
Number of new-to-export export | U.S. exporters Every 5 years | Client ITA performs quality Data reported is wholly dependent
successes (Long-term Management control, including error on a client’s willingness to provide
Measure) System and checking and elimination of | such information and
PBViews® duplicates, and verifies underreporting is likely.
results through peer review
of verifiable documentation.
Number of new-to-market U.S. exporters Every 5years | Client ITA performs quality Data reported is wholly dependent
export successes (Long-term Management control, including error on a client’s willingness to provide
Measure) System and checking and elimination of | such information and
PBViews® duplicates, and verifies underreporting is likely.
results through peer review
of verifiable documentation.
Number of export successes U.S. exporters Every 5years | Client ITA performs quality Data reported is wholly dependent
made as a result of ITA (Long-term Management control, including error on a client’s willingness to provide
involvement Measure) System and checking and elimination of | such information and
PBViews® duplicates, and verifies underreporting is likely.

results through peer review
of verifiable documentation.

Number of increase-to-market
export successes

U.S. exporters

Every 5 years
(Long-term
Measure)

Client
Management
System and
PBViews®

ITA performs quality
control, including error
checking and elimination of
duplicates, and verifies
results through peer review
of verifiable documentation.

Data reported is wholly dependent
on a client’s willingness to provide
such information and
underreporting is likely.
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PERFORMANCE MEASURE | DATA FREQUENCY | DATA INTERNAL CONTROL | DATA LIMITATIONS
SOURCE STORAGE PROCEDURES

Percentage of AD/CVD IA cases Quarterly Data from the | Each case is supported by None

proceedings completed within completed in AD/CVD Case | final determinations,

statutory deadlines accordance with Management including Federal Register
the statutory System is notices.
deadline stored in the
PBViews®.
Number of Market Access and Petitions from Quarterly Data fromthe | MAC ensures system A number of factors, including
Compliance cases initiated U.S. firms ITA integrity and performs U.S. business cooperation, global
encountering compliance quality control, including trade trends, political
trade barriers activity error checking, elimination | developments, and the extent to
and compliance database of duplicate cases reported, | which foreign governments create
by foreign maintained by [ and, through peer review, barriers or act inconsistently with
governments the Trade verification of trade obligations (an exogenous
with U.S. Compliance documentation. factor) will impact the actual
negotiated Center (TCC) numbers.
international is stored in the
trade agreements PBViews®.
Number of Market Access and ITA Compliance | Quarterly Data from the | Records support each case Number of cases “concluded”

compliance cases concluded and Market ITA and many of the cases have | depends on the accurate tracking
Access Compliance been highlighted in the of case assignment and case
Management and Market Commerce Secretary’s disposal.
System database, Access Case Monthly Compliance Case
which contains Management Report. MAC ensures the
data on U.S. System is integrity of the ITA-wide
firms stored in the Compliance and Market
encountering PBViews® Access Case Management
foreign trade database. System. The Compliance

barriers

and Market Access Case
Management System is
updated daily. Performance
data is monitored and
certified internally.
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PERFORMANCE MEASURE | DATA FREQUENCY | DATA INTERNAL CONTROL | DATA LIMITATIONS
SOURCE STORAGE PROCEDURES
Percentage of market access and | ITA Compliance | Quarterly PBViews® Information reported by Relies on accurate reporting by the
compliance cases initiated on and Market companies can be checked firm. Private sector complaints and
behalf of small and medium- Access against public records to government monitoring efforts
sized businesses Management verify that the business isa | largely drive caseload. A number
System database SME. of factors, including U.S. business
cooperation, global trade trends,
political developments, and the
extent to which foreign
governments are creating barriers
to trade.
Percentage of market access and | ITA Compliance | Every 5years | PBViews® Each month, MAC office ITA cannot control the outcome of
compliance case resolved and Market (Long-term managers review case data the measure. In most cases, ITA
successfully (reduction or Access Measure) relevant to their areas in the | must persuade a sovereign foreign
elimination of the market Management MAC database. government to change or remove a
barriers) System database law or regulatory standard in order
to declare a case a success.
Percentage of AD/CVD cases ITA Compliance | Every 5years | Datafromthe | Each case is supported by None
completed on time and Market (Long-term AD/CVD Case | final determinations
Access Measure) Management including Federal Register
Management System is notices.
System database stored in the
PBViews®.
Percentage of market access and | ITA Compliance | Every 5 years | PBViews® Information reported by Relies on accurate reporting by the
compliance cases initiated on and Market (Long-term companies can be checked firm. Private sector complaints and
behalf of small and medium- Access Measure) against public records to government monitoring efforts
sized businesses Management verify that the business is largely drive caseload. A number

System database

small-or medium-sized.

of factors, including U.S. business
cooperation, global trade trends,
political developments, and the
extent to which foreign
governments are creating barriers
to trade.
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59

67

77

89

95

FY 2007 Continuing Resolution
less: Obligations from Prior Years
plus: Adjustments to support level in FY 2007 President's Budget
plus: 2008 Adjustments-to-Base
FY 2008 Base
plus: FY 2008 Program Changes
Total FY 2008 Estimate

Comparison by activity/subactivity

Manufacturing and Services

Market Access and Compliance

Import Administration

Trade Promotion and US & Foreign Commercial Service

Executive Direction/Administration

TOTALS

Adjustments for:
Recoveries
Unobligated balance, start of year

DEPARTMENT OF COMMERCE

INTERNATIONAL TRADE ADMINISTRATION

Budget Estimates, Fiscal Year 2008
President’s Budget

Unobligated balance, start of year, transferred from other accounts

Unobligated balance, carryover
Unobligated balance, expiring
Unobligated balance, end of year
Fees collected

Financing from:
Transfers to other accounts
Transfers from other accounts

Exhibit 5
SUMMARY OF RESOURCE REQUIREMENTS: DIRECT OBLIGATIONS
(Dollar Amounts in Thousands)
Direct Gross Net
Positions FTE Obligations BA BA
2,293 2,217 400,777 402,025 394,025
0 0 (6,752) 0 0
0 (o] 14,757 19,757 14,757
0 [o] 2,339 2,339 2,339
0 (o] 411,121 424,121 411,121
12 8 1,310 1,310 1,310
12 8 412,431 425,431 412,431
2006 2007 2008 2008 Increase/
Actual Currently Available Base Estimate (Decrease)
Personnel Amount Personnel Amount Personnel Amount Personnel Amount Personnel Amount
Pos./Gross BA 242 46,963 242 47,025 242 49,564 242 49,564 (o] [o]
Pos./Net BA 242 46,828 242 47,025 242 49,564 242 49,564 [0} 0
FTE/Obl. 239 48,640 237 47,073 237 49,564 237 49,564 (o] [o]
Fees [o] 135 o] 0 [o] 0 [o] 0 [o] [o]
Pos./Gross BA 198 41,471 214 39,306 214 41,650 226 42,960 12 1,310
Pos./Net BA 198 41,436 214 39,306 214 41,650 226 42,960 12 1,310
FTE/ObI. 199 43,295 209 42,896 209 41,650 217 42,960 8 1,310
Fees [o] 35 [o] 0 [o] 0 (o] 0 (o] [o]
Pos./Gross BA 337 59,647 384 61,365 384 65,601 384 65,601 (o] [o]
Pos./Net BA 337 59,366 384 59,365 384 63,601 384 63,601 (o] [o]
FTE/Obl. 348 60,368 382 59,367 382 63,601 382 63,601 0 0
Fees o] 281 o] 2,000 o] 2,000 (o] 2,000 (o] o]
Pos./Gross BA 1,155 229,484 1,301 228,839 1,301 240,702 1,301 240,702 (o] [o]
Pos./Net BA 1,155 224,164 1,301 222,839 1,301 229,702 1,301 229,702 o 0
FTE/Obl. 1,149 236,398 1,254 225,951 1,254 229,702 1,254 229,702 (0] (o]
Fees [o] 5,320 [o] 6,000 [o] 11,000 (o] 11,000 [o] o]
Pos./Gross BA 123 25,612 150 25,490 150 26,604 150 26,604 o 0
Pos./Net BA 123 25,491 150 25,490 150 26,604 150 26,604 (o] (o]
FTE/ObI. 122 26,538 135 25,490 135 26,604 135 26,604 [o] o]
Fees [o] 121 [o] 0 [o] 0 [o] 0 [o] [o]
Pos./Gross BA 2,055 403,177 2,291 402,025 2,291 424,121 2,303 425,431 12 1,310
Pos./Net BA 2,055 397,285 2,291 394,025 2,291 411,121 2,303 412,431 12 1,310
FTE/ObI. 2,057 415,239 2,217 400,777 2,217 411,121 2,225 412,431 8 1,310
Fees 5,892 8,000 13,000 13,000
(15,874) 0 0 0 ¢}
(7,886) (6,752) o o 0
(1,150)
(o} (o} o 0 o]
205 o 0 0 o]
6,752 0 0 0 [o]
(5,892) 0 0 0 o
0 0 0 0 (o]
(3,455) 0 0 0 0
393,830 394,025 411,121 412,431 1,310

Net Appropriation
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Exhibit 5
SUMMARY OF RESOURCE REQUIREMENTS: DIRECT OBLIGATIONS
United States Travel and Tourism Promotion
(Dollar Amounts in Thousands)
Budget Direct
Positions FTE  Authority  Obligations

2007 Currently available 0 0 42 3,991

less: Adjustments to support level in FY 2007 President's Budget 0 0 (42) (42)

less: Unobligated balance 0 0 0 (3,949)
2008 Base 0 0 0 0

2008 Program Changes 0 0 0 0
2008 Estimate 0 0 0 0

2006 2007 2008 2008 Increase/(Decrease)
Actual Currently Available Base Estimate over 2008 Base
Comparison by activity/subactivity with Personnel Amount Personnel Amount Personnel Amount  Personnel ~ Amount  Personnel Amount
totals by activity:
Travel and Tourism Promotion Pos./BA. 0 3,949 0 42 0 0 0 0 0 0
(MAS) FTE/Obl. 0 42 0 3,991 0 0 0 0 0 0
Total Pos./BA. 0 3,949 0 42 0 0 0 0 0 0
FTE/Obl. 0 42 0 3,991 0 0 0 0 0 0

Adjustments for:

Recoveries 0 0 0 0 0 0 0 0 0 0

Unobligated balance, start of year 0 (119) 0 (3,949) 0 0 0 0 0 0

Unobligated balance, transferred 0 0 0 0 0 0 0 0 0 0

Unobligated balance, end of year 0 3,949 0 0 0 0 0 0 0 0

Rescission 0 0 0 0 0 0 0 0 0 0

Unobligated balance expiring 0 77 0 0 0 0 0 0 0 0
Financing from transfers:

Transfer from other accounts (-) 0 0 0 0 0 0 0 0 0 0

Transfers to other accounts (+) 0 0 0 0 0 0 0 0 0 0
Appropriation 0 3,949 0 42 0 0 0 0 0 0
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Exhibit 5

SUMMARY OF RESOURCE REQUIREMENTS

Grants to Manufacturers of Worsted Wool
(Dollar Amounts in Thousands)
Budget Direct
Positions FTE Authority Obligations

2007 Currently available 0 0 5,332 5,332
2008 Adjustments-to-Base 0 0 0 0
2008 Base 0 0 5,332 5,332
2008 Program Changes 0 0 0 0
2008 Estimate 0 0 5,332 5,332
2006 2007 2008 2008 Increase/(Decrease)
Actual Currently Available Base Estimate over 2008 Base
Comparison by activity/subactivity with Personnel  Amount Personnel Amount Personnel Amount  Personnel ~ Amount  Personnel Amount
totals by activity:
Worsted Wool Pos./BA. 0 5332 0 5332 0 5332 0 5,332 0 0
FTE/Obl. 0 10,664 0 5332 0 5332 0 5,332 0 0
Total Pos./BA. 0 5332 0 5332 0 5332 0 5,332 0 0
FTE/Obl. 0 10,664 0 5332 0 5332 0 5,332 0 0
Adjustments for:
Recoveries 0 0 0 0 0 0 0 0 0 0
Unobligated balance, start of year 0 (5332 0 0 0 0 0 0 0 0
Unobligated balance, transferred 0 0 0 0 0 0 0 0 0 0
Unobligated balance, end of year 0 0 0 0 0 0 0 0 0 0
Rescission 0 0 0 0 0 0 0 0 0 0
Unobligated balance rescission 0 0 0 0 0 0 0 0 0 0
Financing from transfers:
Transfer from other accounts (-) 0 (5332 0 (5332 0 (5332 0 (5,332) 0 0
Transfers to other accounts (+) 0 0 0 0 0 0 0 0 0 0
Appropriation 0 0 0 0 0 0 0 0 0 0
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